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Executive Summary
Methodology

The random telephone survey comprised 484 Residents from Maroochy Shire Council. The
majority of respondents interviewed were full-time residents of the Maroochy Shire. A total of
44 respondents were interviewed from each of the Maroochy Shire Council's 11 divisions.
Age quotas were achieved in accordance with the 2001 Census.

Community Awareness

20% of respondents were aware of the Maroochy 2025 community visioning project.
Awareness levels varied from less than 20% and up to 40% across Council Divisions.

Reasons for Living in Maroochy Shire

Jobs, a relaxed healthy lifestyle and the scenic beauty/environment rated highly as the
reasons why respondents first chose to live in Maroochy Shire.

Maroochy 2025 Core Value Statements

Respondents generally strongly agreed with the following core value statements:

Practicing ethics, integrity and respect in personal and public life (79%)

Fostering community involvement and participation in decisions that affect our Shire
(79%)

Caring and respecting our natural environment (74%)
Belonging to a fair community will improve our quality of life (67%)

Valuing our cultural heritage (53%)

Community Perceptions of Living in Maroochy Shire

Top rating strengths and weaknesses provided by respondents are summarised in the table
below.

Strengths Weaknesses
nice place to live/quality of coastal life - traffic congestion
climate/weather - growth rate
diverse scenic beauty/environment - poor governance
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Key Issues Facing Maroochy Shire

The key issues given were:
managing population growth
traffic congestion
development character/building height

When respondents were asked to rate whether Maroochy Shire had become a better place
to live since they arrived, worse place or stayed the same, 37% believed Maroochy was
better place to live since they arrived. When asked about the future, 41% stated that they
believed that Maroochy Shire would be a better place to live.

92% of respondents agreed that Maroochy Shire needed a shared vision to create a better
future.

Evaluation of Communities

When respondents were read a list of qualities that people use to judge communities and
asked to rate the importance of each quality, most respondents stated that all these qualities
were very important to somewhat important. When the same qualities were again read to
respondents, performance ratings for Maroochy Shire varied from good to fair. The main
divergence between importance and performance was in the area of ‘quality of leadership’,
which was rated as poor.

The top rating qualities and respondent’s assessment of these qualities for Maroochy Shire
are summarised in the table below:

Quality Personal Rating Rating for Maroochy
Shire

Quality of leadership very important (82%) poor 45%

Accessible health care very important (82%) good 57%

Fair and ethical decisionmaking | very important (79%) fair 38%

Protecting & sustaining very important (69%) fair 43%

healthy natural environment

Safe, crime free very important (69%) good 54%

neighbourhoods
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Policy Options

When respondents were read a set of policy options facing Maroochy Shire, the following
four options rated highest:

Maintain low building heights up to 10 storeys 92%
Maintain current rate levels 80%
Provide resources to the community to build civic 70%
leadership and partnership

Make coordinated decisions with our regional 63%
neighbours

In addition ‘protecting the quality of the natural environment’ (61% rating) and ‘limiting the
population growth’ (60% rating) were also high priorities for respondents.

Future Community Expectations

In order to meet future community expectations, respondents nominated that Maroochy
Shire will need to:

Control/manage growth

Improve leadership and wise decision making

Protect and sustain our natural environment

Improve public transport and mobility

J2006 Maroochy 2025 December 2003 © Market Facts (QId) Pty Ltd Page #5



Introduction

Market Facts was commissioned to conduct a telephone survey of 484 residents from
Maroochy Shire Council to ascertain community opinion on a range of issues affecting the
future of Maroochy Shire. The outcomes of the survey will inform the Maroochy 2025
project team and provide baseline data to measure community perceptions of issues facing
the Maroochy Shire.

Maroochy 2025 is an initiative of the Maroochy Shire Council aimed at facilitating a
collective community vision for Maroochy Shire that articulates a preferred future in 2025.
Extensive public participation is being used to develop the vision. The project will produce a
preferred futures scenario with the community of the Maroochy Shire and other relevant
stakeholders, based on the “Oregon Model”.

As stated in the ‘Maroochy 2025 Project Management Plan” the objectives of the project are
to:

Engage the Community in the decision making process
Work collaboratively to determine probable future scenario
Work collaboratively to determine preferred future scenario
Agree a future scenario

Develop Action plans & processes to facilitate the delivery of the agreed future
scenario

Transparent process via communication & community involvement
Cross boundaries & jurisdiction input
Assess the impact of community engagement with its participants.
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Research Methodology

The random telephone survey comprised 484 Residents from Maroochy Shire Council. The
majority of respondents interviewed were full-time residents of the Maroochy Shire. Less

than 1% of the total sample were part-time residents but nominated Maroochy Shire as their
primary residence.

A total of 44 respondents were interviewed from each of Maroochy Shire Council’'s 11
divisions.

The following age quotas were achieved:

Age Group 2001 Achieved
Census
0-14 20.5% na
15-24 11.6%* 9%
25-34 11.8% 8%
35-44 14.9% 19%
45-54 13.9% 20%
55-64 11.0% 18%
65+ 16.4% 26%

* For legal reasons, 15-18 age group are not normally interviewed in a random telephone survey.

A total of 2511 telephone numbers were attempted with 1600 connected calls being made
to achieve the 484 completed surveys.
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Research Report Findings
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Community Awareness of Maroochy 2025 Community Visioning Project (Tables 1 & 2)

Respondents were asked whether they had heard about the Maroochy 2025 community-
visioning project.

For the total sample area 20% of respondents were aware of the Maroochy 2025
community visioning project.

In the 18-24 age group only 7% of respondents were aware of the project.

Figure 1 below shows the community awareness levels by Council division. In
division 1, 41% of respondents were aware of the project. In comparison, only 9% of
respondents were aware of the project in divisions 10 and 11.

Figure 1: Community Awareness - 'Maroochy 2025'
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Length of Time Living in Maroochy Shire (Table 3)
Respondents were asked how long they had been living in the Maroochy Shire area.
17% of respondents have been living in Maroochy Shire for between 5 and 9 years.

23% of respondents have been living in Maroochy Shire for between 10 and 15
years.

26% of respondents have been living in Maroochy Shire between 16 and 20 years.
8% of respondents had lived in Maroochy Shire all their life.

Reasons for Choosing Maroochy Shire (Tables 4&5)
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Respondents were asked (unprompted) the reasons for first choosing to live in the area.

11%

12%

The top six responses are summarised in Figure 2 below.

Figure 2: Reasons for choosing to live in
Maroochy Shire

@job(s)

12% 17% Wrelaxed healthy lifestyle
Ojust liked it

Oscenic

17%|  peauty/environment
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In the 18-24 and 25-34 age group a total of 43% of respondents had moved to
Maroochy Shire with their parents.

21% of respondents in the 45-54 age group, had moved to Maroochy Shire for the
scenic beauty/environment. In addition, 21% of respondents in the 55-64 age group
had also moved to Maroochy Shire for the scenic beauty/environment.

12% of respondents in the 65 years and over age group had moved to Maroochy
Shire for their retirement.

22% of respondents living on the coastal urban strip stated that they had moved to
the Maroochy Shire because they ‘just liked it'.

In the rural hinterland, 19% of respondents moved to these areas of Maroochy Shire
for the ‘relaxed healthy lifestyle’. In addition, just over 5% of respondents also moved
to these areas for ‘acreage living’ and ‘price/affordability’.

For respondents living in the semi-rural, in between areas, 23% state ‘jobs’ as the key
reason for moving to Maroochy Shire.
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Core Value Statements (Tables 6-10)

Respondents were asked to rate (from 1 to 5) the extent to which they agreed with the core
value statements developed by the Sunshine Coast community in the ‘Dare to Dream

Project’.

The rating scale used was:
1 = strongly agree

2 = somewhat agree

3 = somewhat disagree

4 = strongly disagree

5 = don’t know/refused

a)

b)

d)

Caring and respecting our natural environment

74% of respondents strongly agreed with this core value statement. This trend was
similar for males and females and also reflected across all age groups.

Valuing our cultural heritage

53% of respondents strongly agreed with this core value statement. 61% of females
also strongly agreed.

40% of males somewhat agreed with this core value statement.

Practicing ethics, integrity and respect in personal and public life

79% of respondents strongly agreed with this core value statement.

This trend was consistent across all age group brackets. However, 86% of
respondents aged 65 years and over also strongly agreed with this core value
statement.

Fostering community involvement and participation in decisions that affect our Shire
79% of respondents strongly agreed with this core value statement.

Again, this trend was consistent across all age group brackets. However, 86% of

respondents aged 65 years and over also strongly agreed with this core value
statement.
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e) Belonging to a fair community will improve our quality of life

67% of respondents strongly agreed with this core value statement. 60% of males
and 74% of females strongly agreed with this core value statement.

30% of males somewhat agreed with this core value statement

12% of respondents in the age between 25-34 years somewhat disagreed with
this core value statement.

14% of respondents aged between 35-44 years also somewhat disagreed with

this core value statement.

Figure 3 below provides a comparison of the percentages of respondents who strongly
agreed with the core value statements.

Figure 3: Maroochy 2025 Core Value Statements -
% Strongly Agree
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Community Perceptions of Living in Maroochy Shire (Tables 11-14)

Respondents were first asked what they thought was the greatest strength of Maroochy as a
place to live.

The top three responses are summarised in Figure 4.

Figure 4. Maroochy's greatest strength as a place
to live

Onice place to live/quality
3% of coastal Life

M climate/weather
47%

Odiverse scenic
beauty/environment

O other

25%

In the 25-34 age group, 68% of respondents nominated ‘nice place to live/quality of
coastal life’ as Maroochy’s greatest strength.

34% of respondents in the 35-44 age group, nominated ‘diverse scenic
beauty/environment’

2.3% of respondents in the 18-24 age group, nominated ‘availability of jobs’ as
Maroochy’s greatest strength.

Nearly half of all respondents interviewed in Divisions 1,2 and 6 nominated ‘scenic
beauty/environment’ as Maroochy'’s greatest strength.

Over 60% of respondents interviewed in Divisions 2 and 7 nominated a ‘nice place to
live/quality of coastal life’ as Maroochy’s greatest strength.
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Respondents were then asked for Maroochy’s greatest weakness as a place to live.

11%

The top seven responses are summarised in Figure 5.

Figure 5: Maroochy's greatest weakness as a place
to live

Otraffic congestion
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For respondents in the 18-24 year age group ‘traffic congestion’ (33%) and
‘inadequate public transport’ (12%) were nominated as Maroochy’s greatest
weaknesses.

11% of respondents aged between 25-34 years nominated ‘low paying jobs/economy’
as Maroochy’s greatest weakness.

For respondents in the 35-44 age group, ‘growth rate’ (28%) and ‘inadequate
community planning’ (9%) were nominated as Maroochy’s greatest weakness as a
place to live.

23% of respondents in the 55-64 age group stated poor governance (decision
making) as Maroochy’s greatest weakness as a place to live.

5% of respondents aged 65 years and over stated ‘high Council rates/taxes’ as
Maroochy’s greatest weakness as a place to live.

In Divisions 10 and 11, 34% and 55% of respondents respectively, stated ‘traffic
congestion’ as Maroochy’s greatest weakness.

‘Growth rates’ were mentioned as Maroochy’s greatest weakness in Division 7 (39%)
and Division 10 (41%).

In Division 1 ‘poor governance (decision making)’ (27%) and ‘inadequate public
transport’ (18%) were nominated as the greatest weaknesses.

J2006 Maroochy 2025 December 2003 © Market Facts (QId) Pty Ltd Page #14



Key Issues Facing Maroochy Shire (Tables 15 & 16)

Respondents were asked what they thought was the most important issue facing Maroochy
Shire.

The top ten responses are summarised in Figure 6.

Figure 6: Most Important Issues facing the
Maroochy Shire
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41% of respondents aged between 45-54 years stated ‘managing population capacity
as the most important issue facing Maroochy Shire.

35% of respondents aged between 18-24 years of age stated traffic congestion as the
most important issue facing Maroochy Shire

‘Managing population capacity’ was stated as the most important issue facing
Maroochy Shire in Division 6 (48%) and Division 10 (61%).

In Division 11, 64% of respondents stated ‘traffic congestion’ as the most important
issue facing the shire.

‘Development character/building height limits’ was stated as the most important issue
in Division 2 (27%) and Division 7 (46%).
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Ratings of Maroochy Shire as a Place to Live (Tables 17- 20)

Respondents were first asked to rate whether Maroochy Shire had become a better place to
live, worse place or stayed the same.

Figure 7: Present Rating - Maroochy Shire as a
Place to Live
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The key positive reasons given by respondents for their rating were:

that ‘facilities were being upgraded’ (39%); and
a perception that the Shire was generally ‘developing well’ (31%)

Reason given by respondents for a negative rating or perception that the Shire was in a
worse place than when they first moved there were:

over population (30%);

too much growth (30%);

traffic congestion (20%); and

the need for more shopping facilities (8%)

J2006 Maroochy 2025 December 2003 © Market Facts (QId) Pty Ltd Page #16



They were then asked to use the same ratings about the future Maroochy Shire area.

Figure 8: The Future - Rating of Maroochy Shire
as a Placeto Live
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The key positive reasons given by respondents for their rating were:
‘progress in area good’ (33%);
‘new facilities being built’ (24%); and
‘good leadership’ (6%).

Negative reasons stated by respondents were:

‘allowing too much development’ (41%); and
‘traffic congestion’ (28%).

Need for a Community Vision (Table 21)

Respondents were asked whether they thought Maroochy Shire needed a shared vision to
create a better future.

92% of respondents agreed that Maroochy Shire needed a shared vision.
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Evaluation of Communities (Tables 22 & 23)

Personal Rating:
Respondents were read a list of qualities that people use to judge communities and asked to

rate the importance of each quality

The following rating scaled was used:
very important
somewhat important
somewhat unimportant
very unimportant

Rating for Maroochy Shire:
The same qualities were again read to respondents and they were asked to rate Maroochy
Shire.
The following rating scale was used:
excellent
good
fair
poor

The following table provides a comparison of the highest rating response between a

respondent’s personal rating for each quality and their rating of that quality for Maroochy
Shire.
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Quality

Respondent Personal

Respondent Rating for

Rating Maroochy Shire
Highest %
Rating Respondents
Quality of leadership very important (82%) poor 45%
Accessible health care very important (82%) good 57%
Fair and ethical decision making very important (79%) fair 38%
Protecting & sustaining very important (69%) fair 43%
healthy natural environment
Safe, crime free very important (69%) good 54%
neighbourhoods
Conserving energy and water very important (68%) good 56%
resources
Diverse long-term job opportunities | very important (66%) fair 44%
Caring and convenient place very important (63%) good 63%
to raise children
Availability of affordable very important (62%) fair 47%
housing
Balance between nature, very important (62%) fair 46%
society and economy
Affordable community very important (62%) good 47%
facilities and infrastructure
Quality of the area's very important (62%) good 59%
air and water
Quality of education and very important (60%) good 64%
life-long learning
Valuing the scenic rural landscape very important (58%) good 51%
Friendly to tourists somewhat important good 75%
(57%)
Easy to get around very important (55%) fair 35%
Unique lifestyle and very important (54%) good 64%
liveability
Good relations between somewhat important good 68%
different cultural backgrounds (53%)
Availability of social very important (53%) good 59%
services for all ages
Availability of the arts Somewhat important good 41%
(52%)
Sense of community somewhat important good 66%
(52%)
Reducing, recycling and reusing very important (51%) good 68%
waste
Good place to do very important (49%) good 56%
business
Availability of parks somewhat important good 65%
and recreational facilities (49%)
Diverse and distinct somewhat important good 61%
towns (49%)
Limiting population capacity very important (47%) fair 45%
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Policy Options (Table 24)

Respondents were told public officials often have to choose between policy options. They
were then read sets of policy options facing Maroochy Shire policy makers and asked to
state their preferred option (i.e first option or second option or no preference for either
option).

The following table describes the policy option that respondents rated the highest.

Policy Option Highest Rating
(%)
Maintain low building heights up to 10 storeys 92%
Maintain current rate levels 80%
Promote locally owned stores 79%

Provide resources to the community to build civic leadership | 70%
and partnership

Make coordinate decisions with our regional neighbours 63%
Limit population growth 60%
Protect quality of natural environment 61%
Protect open spaces/rural 57%
People before cars 57%
Promote compact/walkable towns 56%
Support activities for residents 56%
Promote main street shopping 44%
Improve alternative forms of transport such as buses, bike 43%

paths and pedestrian walkways

The following table describes the policy options where respondents expressed no
preference for either option.

Policy Option No Preference
(%0)

(44%)
Promote tourism OR promote other industry/employment

Promote diverse new business opportunities OR add value to | (47%)
existing business strengths

Increase funding for social services to all age groups OR (46%)
Increase funding for physical infrastructure (e.g sealing rural

roads)

Protect air/water quality OR create job opportunities (56%)
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Meeting Future Expectations (Table 25)

Respondents were asked what one thing Maroochy Shire needs to do, to meet their
expectation about how they would like to see Maroochy Shire area develop in 2025.

Figure 9 summarises respondent’s expectations of Maroochy Shire in the future.

Figure 9: Meeting Future Expectations - Key
Respondent Issues
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Geographic Location (Tables 26 & 27)

Respondents were asked to describe where they lived in Maroochy Shire. Figure 10
summarises their responses.

Figure 10: Descriptive Location of Respondents

@ semi-rural, in between
43% areas
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Over 50% of respondents interviewed lived in postcodes 4556 and 4560.
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Socio-demographic Profile of Respondents (Tables 28 - 33)
The following descriptions relate to the total sample area.
Gender
Half of respondents interviewed were female and half were male.

The age group of respondents was evenly spread over the age brackets, exceptin
the 18-24 age group where 67% of respondents were male.

Age Group

The age group of respondents interviewed is summarised in Figure 11.

Figure 11: Respondent Profile - Age Group
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J2006 Maroochy 2025 December 2003 © Market Facts (QId) Pty Ltd Page #23



Work Status

The present work status of respondents interviewed is summarised in Figure 12.

Figure 12: Respondent Profile - Work Status
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53% of males were working full-time.
20% of females were working part-time and 24% were undertaking home duties.

In the 25-34, 45-44 and 45-54 over 55% of respondents were working full-time.

Home ownership
75% of respondents stated they were living in their own home.

61% of respondents in the 18-24 age group stated they were renting.
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Occupation of Main Breadwinner

The occupation of the main breadwinner of respondents interviewed is summarised in
Figure 13.

Figure 13: Respondent Profile- Occupation of Main
Breadwinner
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Household Situation

The household situation of respondents interviewed is summarised in Figure 14.

Figure 14: Respondent Profile - Household
Situation
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Psychographic Analysis of Respondents (Tables 34- 36)
Respondents were then asked a series of psychographic questions.
When asked what they relied on in life:

63% relied on the power of self.
20% relied on the strength of a group.
Almost 70% of males relied on the power of self.

When asked what they preferred in society:

48% stated comprehensive rules and regulations.
36% stated minimal rules and regulations.
In the 65 years and over age group 60% stated comprehensive rules and regulation.

When asked in life where they sensed they were:

46% stated they were surviving.

28% stated they were enterprising.

In the 18-24 age group 61% stated they were surviving.

In the 45-54 age group, 49% stated they were enterprising.
In the 65 years and over, 62% stated they were surviving.

Community Participation in the Maroochy 2025 Project (Tables 37&38)
47% of respondents said that they would be keen to participate in the community
visioning process to help the future of Maroochy Shire.

66% of respondents stated they would be prepared to be questioned again in May
2004 about their responses to the Maroochy 2025 vision.
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Table 1: Have you heard about the Maroochy 2025 community-visioning project?

Gender Age Group

65yrs

18-24 25-34 35-44 45-54 55-64 and

Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
No 80.0 79.8 80.2 93.0 75.7 81.5 79.4 79.8 76.0

++

Yes 20.0 20.2 19.8 7.0 24.3 185 20.6 20.2 24.0

Table 2: Have you heard about the Maroochy 2025 community-visioning project?

Total 1 2 3 4 5 6 7 8 9 10 11

Unweighted Base 484 44 44 A4 A4 A4 M4 44 44 A4 M M4

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
919 91 91 91 91 91 91 91 91 91 91

No 80.0 591 795 682 750 773 886 841 841 818 909 909
- + +
Yes 20.0 409 205 318 250 227 114 159 159 182 91 91
4+ ++ - -
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Table 3:

Unweighted Base

5-9years

10-15years

16-20 years

21-25 years

26-30 years

30+ years

All my life

Gender

Total Male Female
484 242 242
100.0 100.0 100.0
50.0 50.0

84 47 37
17.4 194 15.3
56.0 44.0

110 53 57
22.7 21.9 23.6
48.2 51.8

125 62 63
25.8 25.6 26.0
49.6 50.4

42 15 27
8.7 6.2 11.2
35.7 64.3
- +

36 18 18
7.4 7.4 1.4
50.0 50.0
50 25 25
10.3 10.3 10.3
50.0 50.0
37 22 15
7.6 9.1 6.2
59.5 405

J2006 Maroochy 2025

December 2003

How long have you been living in the Maroochy Shire?
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Table 4: Why did you first move to this area?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 466 230 236 38 36 89 92 88 122
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
494 50.6 8.2 7.7 19.1 19.7 18.9 26.2
Job(s) 17.4 18.7 16.1 105 278 16.9 16.3 20.5 15.6
+
Relaxed health lifestyle 16.7 19.1 14.4 132 8.3 14.6 217 15.9 18.9
Just liked it 15.9 16.1 15.7 105 5.6 18.0 15.2 13.6 205
Scenic beauty/Environment 14.8 122 174 7.9 111 9.0 217 20.5 131
- ++ +
Family / Friends 12.4 9.1 15.7 211 111 12.4 10.9 9.1 139
- ++ +
Climate 10.5 13.0 8.1 2.6 5.6 14.6 12.0 12.5 9.0
+ - -
Came with my parents 6.2 6.1 6.4 26.3 16.7 9.0 33 2.3
+H+ +H+ -
Born here 6.0 5.7 6.4 2.6 139 7.9 6.5 45 4.1
++
Retirement 4.7 4.3 51 - - - 11 8.0 11.5
- +H+
Acreage living 1.1 0.9 1.3 - 2.8 34 1.1
++
Price / affordability 0.4 0.9 - 2.6 2.8
++ ++
Came to attend school/ 0.2 0.4 - 2.6
college +HH+
Don't know/Refused 0.2 - 0.4 - - - - 11
++
Immigrated here 0.2 0.4 - 2.6

+H+

J2006 Maroochy 2025 December 2003 © Market Facts (QId) Pty Ltd Page #30



Table 5:

Why did you first move to this area?

Gender Household Situation Do you live on Maroochy
Coastal Rural Semi-
Mostly urban hinter rural, in
Total Male Female alone Couple Family strip land between
Unweighted Base 466 230 236 99 180 184 128 137 201
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
49.4 50.6 212 38.6 395 215 294 431
Job(s) 17.4 18.7 16.1 10.1 20.0 185 141 131 224
- ++
Relaxed health lifestyle 16.7 19.1 14.4 20.2 17.2 147 211 19.0 12.4
Just liked it 15.9 16.1 15.7 17.2 16.1 147 219 117 14.9
++
Scenic beauty/Environment 14.8 12.2 174 15.2 133 16.3 14.8 16.1 139
Family / Friends 12.4 9.1 15.7 18.2 117 10.3 10.9 16.1 10.9
- ++ +
Climate 10.5 13.0 8.1 10.1 10.6 10.9 9.4 10.9 10.9
+ -
Came with my parents 6.2 6.1 6.4 8.1 2.8 8.7 7.0 5.1 6.5
- +
Born here 6.0 5.7 6.4 5.1 44 8.2 1.6 8.0 7.5
Retirement 4.7 43 5.1 4.0 8.3 0.5 55 3.6 5.0
+++
Acerage living 1.1 0.9 1.3 0.6 2.2 3.6
+ +H+
Price / affordability 0.4 0.9 1.0 0.6 15
++
CAme to attend school/ 0.2 0.4 0.6 0.5
college
Don't know/Refused 0.2 0.4 0.6 0.7
Immigrated here 0.2 0.4 05 0.5
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Table 6: 4.a

Unweighted Base

Strongly agree

Somewhat agree

Somewhat disagree

D/IK

Strongly disagree

Table 7: 4.b

Unweighted Base

Strongly agree

Somewhat agree

Somewhat disagree

DK

Strongly disagree

Refused

J2006 Maroochy 2025

December 2003

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
74.0 72.3 75.6 74.4 73.0 75.0 732 76.4 720
23.6 24.8 223 233 24.3 22.8 237 20.2 26.4
1.7 17 17 2.3 2.7 11 31 22
0.6 0.8 04 11 1.6
0.2 04 11
++
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
53.3 45,5 61.2 48.8 45.9 435 55.7 57.3 59.2
+++ --
335 39.7 273 419 432 337 289 28.1 352
+++
7.6 7.9 74 4.7 5.4 13.0 9.3 7.9 4.0
++ -
5.0 6.2 3.7 47 5.4 8.7 4.1 6.7 16
0.4 04 04 11 1.0
0.2 0.4 1.0
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Table 8: 4.c

Unweighted Base

Strongly agree

Somewhat agree

Somewhat disagree

DIK

Strongly disagree

Table 9: 4.d

Unweighted Base

Strongly agree

Somewhat agree

Somewhat disagree

DK

Strongly disagree

J2006 Maroochy 2025

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
78.9 71.3 80.6 67.4 81.1 72.8 79.4 79.8 85.6
- ++
16.7 174 16.1 25.6 16.2 217 155 135 13.6
2.3 2.9 1.7 2.3 2.7 4.3 2.1 34
1.4 1.2 1.7 4.7 1.0 34 0.8
+ +
0.6 1.2 11 2.1
+ ++
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
67.1 60.3 74.0 69.8 62.2 60.9 62.9 69.7 73.6
+++ +
24.8 29.8 19.8 25.6 21.6 25.0 24.7 27.0 24.0
++ -
5.2 6.6 3.7 2.3 135 12.0 5.2 11 1.6
++ +++ - -
1.9 2.1 1.7 2.3 2.7 2.2 31 11 0.8
1.0 1.2 0.8 41 11
+++
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Table 10: 4.e

Unweighted Base

Strongly agree

Somewhat agree

D/IK

Somewhat disagree

Strongly disagree

Refused

J2006 Maroochy 2025

December 2003

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
69.6 64.9 744 60.5 67.6 66.3 66.0 80.9 70.4
- ++ ++
24.0 29.3 18.6 39.5 243 228 216 14.6 28.0
+++ ++ -
3.9 3.3 4.5 5.4 6.5 7.2 2.2 1.6
+
1.7 1.2 2.1 2.7 3.3 3.1 11
0.6 0.8 0.4 2.1 11
++
0.2 04 11
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Table 11: What in your opinion, is Maroochy's greatest strength as a place to

live?
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
Nice place to live/ 47.3 52.1 426 60.5 67.6 457 443 438 424
Quality of Coastal Life ++ - + ++
Climate/weather 25.0 29.8 20.2 209 16.2 239 23.7 25.8 29.6
++ -
Diverse scenic beauty/ 24.8 20.7 28.9 14.0 16.2 33.7 28.9 23.6 224
Environment - ++ - ++
Family people/Feeling 45 5.0 4.1 7.0 2.7 2.2 5.2 45 5.6
of community
Accessible, physical location 4.5 3.7 5.4 9.3 2.7 3.3 4.1 3.4 5.6
Clean air/Clean water 2.9 2.5 3.3 2.3 5.4 2.2 1.0 5.6 2.4
IClean living +
Don't know / None 2.5 0.8 4.1 2.3 2.7 33 3.1 - 3.2
- ++
Family values 1.0 0.8 1.2 - - 11 21 - 1.6
Culture/Theatre, Arts 0.6 0.4 0.8 - 2.7 11 - - 0.8
Dance etc +
Low crime rate 0.4 - 0.8 2.3 2.7
++ ++
Good schools 0.2 - 0.4 - - - 1.0
++
Availability of jobs 0.2 - 0.4 2.3

+H
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Table 12: What in your opinion, is Maroochy's greatest strength as a place to

live?
Total 1 2 3 4 5 6 7 8 9 10 11
Unweighted Base 484 44 44 44 44 44 44 44 44 44 44 44
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
9.1 9.1 9.1 91 9.1 9.1 9.1 9.1 9.1 9.1 91
Nice place to live/ 473 386 63.6 250 56.8 59.1 182 682 205 614 477 614
Quality of Coastal Life + - + +
Climate/weather 250 295 250 250 13.6 159 227 273 455 205 227 273
- +H+
Diverse scenic beauty/ 248 432 455 295 136 159 477 45 250 114 205 159
Environment HE - + -
Family people/Feeling 45 114 - 159 23 6.8 - - 6.8 - 23 45
of community + +HH+
Accessible, physical location 45 6.8 6.8 - 91 68 6.8 - 23 - 23 91
Clean air/Clean water 29 136 6.8 45 - - 23 - - - 23 23
IClean living +Ht
Don't know / None 25 23 45 - 45 23 - 45 - 23 45 23
Family values 1.0 - 45 - - - 23 - 23 - - 23
++
Culture/Theatre, Arts 0.6 - - 23 23 - - - - 23
Dance etc
Low crime rate 0.4 - - 23 - - - - - 23
++ ++
Good schools 0.2 - - - - - - - - - - 23
++
Availability of jobs 0.2 - - - - - - - - - - 23

+++
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Table 13: What is Maroochy's greatest weakness as a place to live?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
Traffic congestion 22.3 223 22.3 32.6 243 217 18.6 15.7 25.6
+ -
Growth rate 19.4 174 215 16.3 216 28.3 19.6 15.7 16.0
++
Don't know / None 15.5 12.8 18.2 16.3 10.8 8.7 10.3 21.3 216
- + ++
Poor governance 15.3 16.1 145 - 216 10.9 20.6 225 12.8
(decision-making) +
Town planning 11.0 10.3 11.6 7.0 8.1 13.0 11.3 9.0 12.8
Inadequate public 5.8 5.0 6.6 116 5.4 5.4 6.2 3.4 5.6
transport +
Low paying jobs/ 4.8 6.6 2.9 2.3 10.8 7.6 5.2 3.4 2.4
The economy + - +
Inadequate community 35 45 25 2.3 - 8.7 3.1 3.4 1.6
planning ++
Roads 3.1 4.1 2.1 2.3 2.7 - 4.1 5.6 3.2
High Council rates/ 2.1 1.7 25 - - 3.3 - 1.1 4.8
taxes +
Inadequate parks/ 1.9 25 1.2 47 - 3.3 3.1 - 0.8
recreational facilities
Crime 1.4 1.2 1.7 4.7 - 1.1 1.0 11 1.6
+
Tourism 1.2 2.1 0.4 4.7 2.7 1.1 2.1
++
Costly housing 0.8 0.4 1.2 2.3 - 11 - 11 0.8
Nothing to do 0.8 0.8 0.8 2.3 2.7 11 1.0
Water 0.6 0.8 0.4 - - 11 1.0 - 0.8
Mosquitoes 0.4 0.4 0.4 - - - 1.0 - 0.8
Cost of living 0.2 - 0.4 - - 11
++
Poor schools 0.2 - 0.4 - - 11

++

J2006 Maroochy 2025 December 2003 © Market Facts (QId) Pty Ltd Page #37



Table 14:

Unweighted Base

Traffic congestion
Growth rate

Don't know / None
Poor governance
(decision-making)

Town planning

Inadequate public
transport

Low paying jobs/
The economy

Inadequate community
planning

Roads

High Council rates/

taxes

Inadequate parks/
recreational facilities
Crime

Tourism

Costly housing

Nothing to do

Water

Mosquitoes

Cost of living

Poor schools

J2006 Maroochy 2025 December 2003

What is Maroochy's greatest weakness as a place to live?

Total 1 2 3 4 5 6 7 8 9 10 11
484 44 44 44 44 44 44 44 44 44 44 44
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
9.1 9.1 9.1 9.1 9.1 9.1 9.1 9.1 9.1 9.1 9.1
22.3 45 159 182 159 136 205 250 114 31.8 341 545
- ++ +++
194 182 159 9.1 45 205 136 386 227 136 409 159
- +++ +++
155 91 250 227 295 91 23 91 136 6.8 114 3138
+ +++ - - +++
153 273 182 91 205 250 159 136 6.8 205 91 23
++ +
110 136 114 23 6.8 136 250 205 45 114 68 45
- +++ ++
58 18.2 4.5 9.1 2.3 6.8 13.6 4.5 2.3 2.3
+++ ++
4.8 2.3 2.3 9.1 6.8 4.5 114 13.6 2.3
++ 4+
3.5 2.3 45 114 114 2.3 2.3 4.5
e
3.1 9.1 4.5 2.3 2.3 6.8 4.5 4.5
++
2.1 4.5 4.5 4.5 2.3 4.5 2.3
1.9 2.3 2.3 2.3 4.5 4.5 4.5
1.4 2.3 4.5 4.5 2.3 2.3
+ +
1.2 2.3 4.5 4.5 2.3
++ ++
0.8 45 23 23
+++
0.8 2.3 2.3 2.3 2.3
06 23 2.3 2.3
0.4 4.5
+++
0.2 2.3
+++
0.2 2.3
+4++
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Table 15: What is the most important issue facing Maroochy Shire today that
will affect its future?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
Managing population 31.6 36.4 26.9 20.9 35.1 304 412 29.2 29.6
capacity +H - +
Traffic congestion 19.2 178 20.7 349 135 15.2 155 20.2 200
+H+
Development character/ 8.1 5.4 10.7 9.3 8.1 8.7 7.2 45 104
building height limits - +
Don't know / None 7.0 7.4 6.6 116 5.4 2.2 4.1 6.7 12.0
- ++
Balanced (green-clean) 5.2 5.0 5.4 4.7 8.1 7.6 4.1 6.7 2.4
urban development
Environmental protection 5.0 3.3 6.6 7.0 5.4 7.6 5.2 45 2.4
[conservation - +
Roads 4.1 3.7 4.5 - 8.1 3.3 4.1 5.6 4.0
Public transport/other 3.1 4.1 2.1 4.7 - 2.2 5.2 22 3.2
forms of mobility
Diverse employment 2.9 3.7 2.1 2.3 5.4 5.4 31 - 2.4
opportunities
Greenspace and rural 2.7 1.7 37 - 2.7 5.4 1.0 45 16
land protection +
Affordable housing 2.5 2.1 2.9 2.3 5.4 2.2 31 22 16
Water quality & quantity 2.3 25 2.1 - - 11 3.1 3.4 3.2
Social and health 1.2 08 1.7 - - - - 2.2 3.2
services -+
Coordinated regional decision 1.2 2.1 0.4 - 2.7 2.2 1.0 1.1 0.8
on Sunshine Coast
Unemployment 1.2 0.8 1.7 2.3 - 2.2 - 3.4
++
Education 0.6 0.4 0.8 - - 11 2.1
++
Community identity and 0.6 0.8 0.4 - - 11 - 11 0.8
cohesion
Mismanagement of finances 0.6 1.2 - - - 11 - - 16
+
Cultural development 0.4 0.4 0.4 - - 11 - - 0.8
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Table 15 cont’d: What is the most important issue facing Maroochy Shire today
that will affect its future?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
Liveability 0.2 - 0.4 - - - - 11
++
Tourism 0.2 0.4 - - - - - 1.1

++
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Table 16:What is the most important issue facing Maroochy Shire today that will
affect its future?

Total 1 2 3 4 5 6 7 8 9 10 11

Unweighted Base 484 44 44 44 44 44 44 44 44 44 44 44
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
99 91 91 91 91 91 91 91 91 91 91

Managing population 316 341 182 295 205 409 477 205 341 318 614 9.1
capacity - - + - -
Traffic congestion 19.2 45 159 9.1 227 114 159 182 45 182 273 63.6
- +H+
Development character/ 81 23 273 23 - 45 23 455 23 23
building height limits +H+ +
Don't know / None 70 114 68 45 114 91 68 23 23 68 23 136
+
Balanced (green-clean) 52 6.8 - 45 159 114 23 - 23 136
urban development ++ + ++
Environmental protection 50 68 68 136 45 45 91 23 45 - - 2.3
[conservation +H+
Roads 41 68 23 6.8 - 45 23 - 136 91
+H+ +
Public transport/other 31 45 23 - 23 - - 45 114 45 45
forms of mobility ++
Diverse employment 29 45 - 6.8 - 23 23 - 6.8 23 - 6.8
opportunities
Greenspace and rural 27 23 91 68 - - 91 - 23
land protection +H+ + ++
Affordable housing 25 6.8 - 45 23 45 - - 23 45 23
+
Water quality & quantity 23 6.8 23 23 45 45 - - 23 - 23
++
Social and health 1.2 - 23 23 - 23 - 23 23 - - 23
services
Coordinated regional decision 1.2 23 - 45 - - - - 23 45
on Sunshine Coast + ++
Unemployment 1.2 - 23 - 45 - 23 - 23 23
++
Education 0.6 - 45 - 23
+H+
Community identity and 0.6 - - - 23 - - 23 23
cohesion
Mismanagement of finances 0.6 - - - 6.8
+++
Cultural development 0.4 - - - - - - 23 23
++ ++
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Table 16 cont’d: What is the most important issue facing Maroochy Shire today
that will affect its future?

Total 1 2 3 4 5 6 7 8 9 10 11

Unweighted Base 484 44 44 44 44 44 44 M 44 44 M4 M4
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
91 91 91 91 91 91 91 91 91 91 91

Liveability 0.2 - - 23
+H+

Tourism 0.2 . - - - - - - - . - 23
+++

Table 17: In the time you have been here, do you think the Maroochy Shire are
has become a better place to live, a worse place or has it stayed the

same?
Gender Age Group

65yrs

18-24 25-34 35-44 45-54 55-64 and

Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
Better 37.2 37.2 37.2 419 43.2 315 38.1 36.0 384
Worse 32.4 31.0 33.9 20.9 24.3 27.2 39.2 34.8 36.0
Stayed the same 23.8 24.8 22.7 27.9 27.0 32.6 155 24.7 20.8

++ --

Other 4.3 4.1 45 4.7 2.7 5.4 4.1 45 4.0
Don't know 2.3 2.9 1.7 4.7 2.7 33 31 - 0.8
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Table 18: Why do you say that?

Unweighted Base

Upgrading Facilities

Developing well

Over - populated

Too much growth

Traffic congestion

More shopping facilities

Lifestyle

Roads are being maintained

Too much crime

Housing prices too dear

Not safe

Rates too high for services

Environmental destruction

Beautification of shire

Friendly Community

Approval applications too
slow

J2006 Maroochy 2025 December 2003

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
337 165 172 27 25 54 75 63 93
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
49.0 51.0 8.0 7.4 16.0 22.3 18.7 27.6
38.6 388 384 444 44.0 444 40.0 36.5 323
30.6 315 29.7 40.7 48.0 37.0 26.7 28.6 23.7
29.7 30.9 285 22.2 280 25.9 373 28.6 29.0
+
29.4 29.7 29.1 22.2 24.0 24.1 38.7 30.2 28.0
++
19.6 182 20.9 25.9 16.0 204 147 22.2 204
8.3 6.7 9.9 37 8.0 74 6.7 7.9 11.8
3.3 24 41 8.0 4.0 1.6 5.4
2.4 3.6 1.2 14.8 4.0 1.9 2.2
1.8 24 1.2 4.0 37 1.3 32
15 1.2 1.7 4.0 4.0 1.6
++
0.6 1.2 1.9 1.3
0.6 1.2 1.9 1.1
0.6 1.2 1.9 11
0.3 0.6 1.6
++
0.3 0.6 11
0.3 0.6 1.6
++
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Table 19: In the future, do you think the Maroochy Shire are will become a
better place to live, a worse place or will it stay the same?

Gender Age Group

65yrs

18-24 25-34 35-44 45-54 55-64 and

Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
Worse 40.9 39.7 42.1 326 378 446 474 38.2 39.2
Better 28.9 29.3 285 34.9 37.8 28.3 23.7 29.2 288
Don't know 14.5 16.5 12.4 209 135 12.0 13.4 15.7 14.4
Stayed the same 11.8 10.3 13.2 7.0 8.1 12.0 12.4 112 13.6
Other 3.9 41 37 47 2.7 33 31 5.6 4.0
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Table 20: Why do you say that?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 338 167 171 29 28 67 69 60 85
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
494 50.6 8.6 8.3 19.8 204 17.8 25.1
Allowing too much development 41.4 389 439 379 321 358 478 45.0 424
Progress in area good 32.8 34.7 310 379 35.7 343 26.1 317 353
Traffic congestion 27.8 269 28.7 345 286 254 215 18.3 34.1
New facilities being built 23.7 246 22.8 241 35.7 29.9 17.4 217 212
Good leadership 5.6 6.6 47 6.9 10.7 15 5.8 117 2.4
++
Becoming "Gold Coast" 2.7 2.4 2.9 - 7.1 15 - 5.0 35
More crime 2.4 3.6 1.2 - 7.1 6.0 2.9
++
Environmental destruction 1.2 0.6 1.8 - - 15 29 1.7
Nice people live here 0.9 1.2 0.6 - 3.6 - 1.4 - 1.2
Taking care of environment 0.6 - 12 - - - - 1.7 1.2
More police 0.3 0.6 - - - 15
++
Beaches overdeveloped 0.3 - 0.6 - - 15
++
Lost "it's" character 0.3 0.6 - - - 15
++
Increasing rates 0.3 - 0.6 - - - - - 1.2
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Table 21:
create a better future?

Does the community of Maroochy Shire need a shared vision to

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
Yes 91.7 92.6 90.9 814 94.6 91.3 97.9 92.1 89.6
- ++
Don't know 4.8 41 5.4 9.3 2.7 5.4 1.0 45 6.4
No 2.7 25 2.9 7.0 2.7 2.2 1.0 34 24
+
Refused 0.8 0.8 0.8 2.3 11 1.6
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Table 22:

Balance between nature,
society and economy

Quality of education and
life-long learning

Diverse and distinct
towns

Caring and convenient place
to raise children

Diverse long-term job
opportunities

Protecting & sustaining
healthy natural environment

Unique lifestyle and
liveability

Affordable community
facilities and infrastructure

Accessible health care
Safe, crime free
neighbourhoods

Good relations between
different cultural backgrounds

Availability of social
services for all ages

Good place to do
business

J2006 Maroochy 2025

Qualities that people use to judge their communities.

December 2003

© Market Facts (QId) Pty Ltd

Very Some- Some-

Import what what
Total -ant import. Unimp. Import
100.0 62.2 364 0.8 0.6
100.0 59.7 372 14 0.8 0.8
100.0 215 43.8 132 41 6.4
100.0 62.8 343 1.9 0.4 0.6
100.0 65.7 316 1.9 0.6 0.2
100.0 69.4 29.8 0.6 0.2
100.0 543 417 3.1 0.8
100.0 61.8 353 14 1.4
100.0 81.6 18.0 0.4
100.0 68.6 304 0.8 0.2
100.0 415 52.9 35 1.2 0.6 0.2
100.0 53.1 419 33 0.4 1.2
100.0 43.8 475 2.9 0.8
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Table 22 cont'd:

Availability of affordable
housing

Availability of the arts
Quality of the area's
airand water

Quality of leadership
Valuing the scenic rural
landscape

Fair and ethical decision
making

Availability of parks
and recreational facilities

Sense of community

Friendly to tourists

Easy to get around

Reducing, recycling and
reusing waste

Limiting population
capacity

Conserving energy and
water resources

J2006 Maroochy 2025

Qualities that people use to judge their communities.

December 2003

© Market Facts (QId) Pty Ltd

Very Some- Some-
Import what what
Total -ant import. Unimp. Import
100.0 53.3 415 33 1.4 0.4
100.0 24.0 52.3 18.6 48 0.4
100.0 79.8 19.4 0.6 0.2
100.0 82.0 174 0.4 0.2
100.0 58.3 38.0 37
100.0 79.1 20.0 0.2 0.2 04
100.0 46.3 49.4 37 0.4 0.2
100.0 419 52.1 5.0 0.8 0.2
100.0 374 57.0 5.2 0.4
100.0 55.4 42.1 2.1 0.2 0.2
100.0 514 428 5.0 0.4 0.4
100.0 473 308 15.9 31 2.7 0.2
100.0 68.4 304 1.2
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Table 23:

Balance between nature,
society and economy

Quality of education and
life-long learning

Diverse and distinct
towns

Caring and convenient place
to raise children

Diverse long-term job
opportunities

Protecting & sustaining
healthy natural environment

Unique lifestyle and
liveability

Affordable community
facilities and infrastructure

Accessible health care
Safe, crime free
neighbourhoods

Good relations between
different cultural backgrounds

Availability of social
services for all ages

Good place to do
business

J2006 Maroochy 2025

How would you rate the Maroochy Shire for each quality?

December 2003

© Market Facts (QId) Pty Ltd

Excel Good Fair Poor D/K
Total
100.0 27 38.6 459 7.6 5.0 0.2
100.0 6.6 64.0 18.6 27 7.9 0.2
100.0 2.9 61.4 252 2.7 7.6 0.2
100.0 13.6 62.6 14.9 1.7 7.2
100.0 0.8 28.7 444 16.3 9.7
100.0 33 399 432 12.2 1.4
100.0 14.9 63.8 16.3 35 1.4
100.0 31 46.9 38.0 8.3 3.7
100.0 9.9 56.8 225 8.9 1.9
100.0 4.1 54.1 343 5.8 1.7
100.0 4.5 68.2 17.6 2.3 7.2 0.2
100.0 3.9 58.5 217 2.3 13.6
100.0 5.6 56.0 20.2 4.8 134
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Table 23 cont’d: How would you rate the Maroochy Shire for each quality?

Availability of affordable
housing

Availability of the arts
Quality of the area's
airand water

Quality of leadership
Valuing the scenic rural
landscape

Fair and ethical decision
making

Availability of parks
and recreational facilities

Sense of community

Friendly to tourists

Easy to get around

Reducing, recycling and
reusing waste

Limiting population
capacity

Conserving energy and
water resources

J2006 Maroochy 2025

December 2003

© Market Facts (QId) Pty Ltd

Excel Good Fair Poor D/K
Total
100.0 0.8 16.7 471 28.3 6.8 0.2
100.0 2.1 40.5 326 9.9 147 0.2
100.0 112 59.3 236 5.4 0.6
100.0 1.9 16.5 324 452 33 0.6
100.0 5.4 514 312 110 1.0
100.0 1.2 20.7 384 26.0 134 0.2
100.0 7.6 65.3 219 45 0.6
100.0 7.2 65.9 219 31 1.9
100.0 12.6 75.0 8.9 1.4 2.1
100.0 4.1 417 345 19.4 0.2
100.0 5.8 68.4 18.8 39 31
100.0 1.9 18.8 45.0 20.9 12.8 0.6
100.0 4.5 56.4 233 10.3 54
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Table 24: Public officials often have to choose between policy options - for

each option please indicate which one you prefer....

Limit population growth or
let population grow/no limits

Promote urban expansion or
protect quality of nat.environ

Promote new urban dev. or
protect open spaces/rural

Promote compact/walkable towns
or more suburbs

Promote tourism or
promote other industry/employment

Promote locally owned or
larger chain stores

Promote dive new business or
add value to existing bus.

Protect air/water quality or
create job opportunities

Promote new shopping centres
or main-street shopping

Maintain low bldg heights
or allow over 10 storeys

Increase funding for social services or
increase funding infrastructure/services

Cars before people or
people before cars

Increase infrastructure for cars or
alternate forms of transport

Increase council rates or
maintain current rate levels

Support activities for residents.
or activities for tourists

Provide resources civic l/ship
or make decisions for them

Make decisions with regional neighbours.
or make decisions alone

J2006 Maroochy 2025 December 2003

First No Second Ref.

Total Option Pref. Option

100.0 60.1 22.9 15.3 1.7
100.0 8.7 30.6 60.5 0.2
100.0 9.9 326 57.0 0.4
100.0 55.6 26.2 15.9 2.3
100.0 215 438 345 0.2
100.0 79.3 174 3.1 0.2
100.0 273 46.7 248 1.2
100.0 318 56.2 10.7 1.2
100.0 252 215 442 31
100.0 915 35 43 0.6
100.0 29.8 465 231 0.6
100.0 9.5 324 574 0.6
100.0 15.7 411 43.0 0.2
100.0 11.8 7.2 80.4 0.6
100.0 55.6 38.2 58 0.4
100.0 70.0 22.9 5.8 1.2
100.0 62.8 22.1 14.0 1.0
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Table 25: What one thing does the Maroochy Shire community have to do if the
area is to develop in a way that meets your expectations for the future?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
Control/manage growth 24.4 26.0 227 18.6 351 217 218 225 24.0
Improve leadership and 14.9 145 15.3 116 8.1 17.4 18.6 146 136
wise decision making
Protect and sustain our 12.4 12.8 12,0 14.0 16.2 16.3 103 11.2 10.4
natural environment
Improve public transport 11.8 12.0 11.6 233 16.2 8.7 8.2 9.0 136
and mobility +
Roads/ Traffic 6.6 7.0 6.2 9.3 - 54 8.2 5.6 8.0
Don't know 4.8 4.1 5.4 7.0 8.1 2.2 3.1 6.7 48
Council - working together 4.3 6.6 2.1 2.3 2.7 4.3 3.1 7.9 4.0
++ - +
Create long-term business 3.9 2.1 5.8 - - 7.6 5.2 3.4 3.2
and job activities - + ++
Planning 3.9 41 37 - 2.7 3.3 5.2 2.2 6.4
+
Reduce/ monitor development 35 33 3.7 7.0 5.4 2.2 31 45 2.4
Listen / Respond to community 3.1 2.1 4.1 - 2.7 6.5 1.0 1.1 4.8
Improve community's 2.1 2.1 2.1 - - 1.1 2.1 5.6 1.6
relationship/sense of identity ++
Build affordable housing 1.9 0.8 2.9 2.3 - 1.1 4.1 1.1 1.6
- + +
Improve health and 1.2 1.2 1.2 47 - 11 - 11 0.8
safety +
Develop our culture 0.6 0.4 0.8 - 2.7 - - 11 0.8
and ourselves +
Refused 0.6 0.8 0.4 - - 11 - 22

++
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Table 26: Do you live on Maroochy's.........

Unweighted Base

Semi-rural, in between
areas

Rural hinterland

Coastal urban strip

J2006 Maroochy 2025

December 2003

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and

Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
43.2 426 438 32.6 514 50.0 433 427 40.0
30.0 285 314 46.5 135 26.1 289 315 312

++ -

26.9 28.9 24.8 209 35.1 239 278 25.8 28.8

© Market Facts (QId) Pty Ltd
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Table 27:

Unweighted Base

4556

4560

4573

4558

4559

4561

4555

4557

4562

4574

4564

4550

4553

Other

J2006 Maroochy 2025

What is your current postcode

December 2003

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
335 32.2 34.7 395 43.2 35.9 30.9 27.0 32.8
25.6 22.7 28.5 18.6 21.6 16.3 26.8 36.0 28.0
- ++
9.1 9.5 8.7 9.3 135 8.7 9.3 7.9 8.8
5.4 6.2 4.5 2.3 5.4 4.3 9.3 5.6 4.0
+
5.2 5.8 45 9.3 8.1 9.8 31 48
++
5.0 5.8 41 47 43 8.2 7.9 24
+
4.8 45 5.0 7.0 2.7 6.5 5.2 11 5.6
3.7 3.7 37 2.3 4.3 21 6.7 4.0
+
3.5 33 37 4.3 31 45 4.8
2.1 1.7 25 5.4 33 21 24
1.7 33 4.7 11 22 24
+++
0.2 0.4 2.3
+++
0.2 0.4 11
++
0.2 0.4 11
++
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Table 28:

Unweighted Base

Male

Female

Table 29:

Unweighted Base

18-24 yrs

25-34yrs

35-44 yrs

45-54 yrs

55-64 yrs

65yrs and over

Refused

J2006 Maroochy 2025

Gender

Age Group

December 2003

© Market Facts (QId) Pty Ltd

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
50.0 100.0 67.4 514 446 56.7 416 43.8
+++ ++ -
50.0 100.0 32.6 48.6 55.4 433 58.4 51.2
. - +
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
8.9 12.0 5.8 100.0
++ - +H+
7.6 7.9 7.4 100.0
+H+
19.0 16.9 211 100.0
+++
20.0 227 174 100.0
+H+
18.4 153 215 100.0
- + +H+
25.8 252 26.4 100.0
+++
0.2 0.4
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Table 30: Present work status

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 25.8
Working full-time 37.8 53.7 219 46.5 67.6 58.7 60.8 247 2.4
+++ +++ +++ +++
Retired 28.9 30.2 217 - - - 2.1 32.6 86.4
+++
Working part-time 13.8 7.4 20.2 18.6 135 228 14.4 18.0 2.4
+H+ +++
Home duties 12.4 0.4 244 4.7 16.2 16.3 13.4 15.7 8.0
+H+ B
Incapacitated 3.1 3.3 2.9 2.3 - - 6.2 7.9 0.8
++ +H+ -
Unemployed 2.7 37 1.7 20.9 - 2.2 2.1
++H+
Student 1.0 1.2 0.8 7.0 2.7 - 1.0
+H+
Refused 0.2 - 0.4 - - - - 11
++
Table 31: Home ownership
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
Own home 74.8 75.6 74.0 326 75.7 79.3 80.4 80.9 776
Renting 18.4 17.8 19.0 60.5 189 16.3 155 7.9 144
+H+
Refused 6.8 6.6 7.0 7.0 5.4 4.3 4.1 112 8.0
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Table 32: Occupation of Main Breadwinner

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
Breadwinner not work 37.4 339 409 16.3 8.1 33 134 46.1 91.2
-ing/no breadwinner + +
Para-professional/ 22.5 219 231 326 378 34.8 320 19.1
tradesman + + +H+ +
Manager/Professional 19.0 24.0 14.0 16.3 16.2 34.8 30.9 15.7 2.4
+++ +++ +++
Plant/machine 11.8 12.4 11.2 209 29.7 17.4 9.3 10.1 2.4
operator/farm worker + +H+ +
Clerical/sales/ 7.4 5.8 9.1 11.6 8.1 9.8 14.4 5.6
personal service ot
Refused 1.7 1.7 1.7 3.4 4.0
++
Student 0.2 0.4 2.3
+H+
Table 33: Household situation
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
Living as a couple 39.3 430 355 233 216 9.8 24.7 68.5 61.6
+ - - - +++ +++
Living as a family 345 351 339 349 56.8 75.0 52.6 9.0 2.4
(2 parent) +++ +H+ +H+
Living alone 17.1 15.3 19.0 11.6 10.8 8.7 10.3 19.1 312
- - +H+
Living as a family 43 1.2 74 47 2.7 6.5 7.2 34 1.6
(1 parent) ++
Single /sharing 4.1 5.0 33 25.6 8.1 4.1 16
accommodation +H+
Refused 0.6 0.4 0.8 1.0 1.6

J2006 Maroochy 2025

December 2003
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Table 34: In life do you rely mainly on....

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 184 2538
the power of self 62.8 69.4 56.2 721 62.2 60.9 711 57.3 58.4
+Ht +
the strength of a group 19.6 16.5 227 9.3 243 19.6 155 19.1 256
- + - +
other 9.7 7.0 12.4 4.7 10.8 12.0 6.2 10.1 12.0
- ++
neither 7.9 7.0 8.7 14.0 2.7 7.6 7.2 135 4.0
++ -
Table 35: In society do you prefer...
Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
comprehensive rules 475 442 50.8 438 514 478 39.2 371 60.0
and regulation - - +H+
minimal rules and 355 376 335 32.6 27.0 304 423 46.1 29.6
regulations +
neither 10.5 10.7 10.3 11.6 10.8 9.8 11.3 11.2 9.6

other 6.4 74 54 7.0 10.8 120 72 5.6 0.8
++
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Table 36: In life do you sense you are...

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and

Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
surviving 45.9 44.6 47.1 60.5 24.3 40.2 412 36.0 62.4
++ - +H
enterprising 37.8 40.9 347 20.9 514 37.0 485 438 27.2
- + ++
other 10.3 10.3 10.3 14.0 135 16.3 41 11.2 8.0

++ -

neither 6.0 41 7.9 4.7 10.8 6.5 6.2 9.0 24

Table 37: How keen are you to participate in this community visioning process
to help the future of the Maroochy shire?

Gender Age Group
65yrs
18-24 25-34 35-44 45-54 55-64 and
Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 258
Keen 47.1 475 46.7 34.9 56.8 489 52.6 46.1 43.2
Not sure 25.0 21.9 28.1 16.3 27.0 25.0 21.6 27.0 28.8
Not Keen 18.2 19.8 16.5 46.5 2.7 109 16.5 19.1 19.2
+++ - --
Very keen 7.0 7.9 6.2 - 10.8 141 6.2 6.7 4.0
+++
No answer/Refused 2.7 2.9 25 2.3 2.7 1.1 3.1 1.1 4.8
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Table 38: In May 2004, would you like to be questioned again about your
responses to the draft Maroochy 2025 vision?

Gender Age Group

65yrs

18-24 25-34 35-44 45-54 55-64 and

Total Male Female yrs yrs yrs yrs yrs over
Unweighted Base 484 242 242 43 37 92 97 89 125
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
50.0 50.0 8.9 7.6 19.0 20.0 18.4 25.8
Yes 65.5 65.7 65.3 48.8 784 772 67.0 69.7 54.4
- + +H+
No 345 343 347 51.2 216 228 330 303 45.6
++ - +H
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